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Idaho Drug Education & Awareness (IDEA) Campaign Grant
Campaign Proposal & Project Narrative
Maximum Points Available: 30

Applicant Entity Name:     ____________________________________________________________

Instructions: 
Applicants are expected to provide a Campaign Proposal and Narrative that:
1. Outlines a proposed campaign implementation strategy that is (a) informed by relevant research, behavioral data, and public perception insights; and (b) utilizes evidence-based communication practices, appropriate media channels, and messaging strategies to maximize reach, engagement, and effectiveness among targeted audiences throughout Idaho.
2. Outlines one or more creative concepts that demonstrate an understanding of the IDEA Campaign Grant funding purpose and an understanding of target audiences and behavioral change principles. 
Please respond to each prompt below in the space provided. Do not delete the prompts or guidance text – leave them in place above your response so reviewers can follow the evaluation criteria. Add pages as needed; there is no strict page limit, but responses should be thorough, clear, and demonstrate your organization’s ability to implement the proposed campaign and complete the required deliverables in alignment with the compressed timeline. 
1. Campaign Implementation Strategy Proposal
Describe your proposed campaign implementation strategy. At minimum, address:
· How the strategy is informed by relevant research, behavioral data, and public perception insights.
· Your understanding of behavioral change principles and how your strategy utilizes effective, evidence-based information dissemination strategies and communication practices.
· The proposed media platforms/communication channels and messaging strategies you will use to maximize reach, engagement, and campaign impact among identified target audiences.
· Your understanding of the IDEA Campaign Grant's funding purpose and how your strategy advances it.
	[Applicant response - replace this text.]









2. Creative Concept & Messaging Proposal
Propose one or more creative concepts. At minimum, address:
· How the concept demonstrates understanding of the IDEA Campaign Grant funding purpose.
· Why the concept(s) will be appropriate and effective for your identified target audience(s) and how they are grounded in behavioral change principles.
· How proposed concept(s) and messaging avoids unintended outcomes (i.e., normalizing use, triggering boomerang effects) and maximizes message effectiveness.
· Your ability to create original, high-quality campaign concepts and communicate effectively with identified audiences.
	[Applicant response — replace this text.]









3. Creative Content Development & Multi-Platform Deployment Capabilities
Describe your approach and ability to ensure the creation and deploying creative assets within the condensed timeline. At minimum, address:
· Your ability to produce and high-quality creative assets between August 12-September 14, 2026.
· Your ability to deploy campaign content across multiple media platforms (i.e., TV/streaming video, digital, social, audio, display, print/outdoor, etc.).
	[Applicant response - replace this text.]









4. Statewide Implementation & Campaign Optimization Capability
Describe your approach and ability to implement and optimize implementation of a statewide campaign within the condensed timeline. At minimum, address:
· Your ability to implement your campaign strategy and launch a statewide campaign across multiple media channels within the identified timeframe.
· Your ability to rapidly produce creative assets, purchase media, and deploy campaign messaging beginning September 15, 2026.
· Your approach to optimizing campaign performance throughout implementation (e.g., mid-flight adjustments to targeting, creative, or placement based on performance data).
· How you will demonstrate measurable campaign outcomes and identify meaningful performance metrics beyond impressions and media delivery (e.g., message recall, awareness or perception shifts, engagement quality).
	[Applicant response - replace this text.]
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